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DISCLAIMER

This presentation contains forward-looking statements. The use of the words "aim(s)", "expect(s)",
"feel(s)", "will", "may", "believe(s)", "anticipate(s)" and similar expressions in this presentation are
Intended to identify those statements as forward-looking. Forward-looking statements are subject to
risks and uncertainties that could cause actual results to differ materially from those projected. You
should not place undue reliance on these forward-looking statements, which speak only as of the
date of this presentation. Other than as required by applicable securities laws, Publicis Groupe

undertakes no obligation to publish revised forward-looking statements to reflect events or

PUBLICIS

GROUPE circumstances after the date of this presentation or to reflect the occurrence of unanticipated events.

Publicis Groupe urges you to review and consider carefully the various disclosures it has made
concerning the factors that may affect its business, including the disclosures made under the caption
"Risk Factors" in the 2013 Registration Document filed with the French financial markets authority
(AMF).



REVENUE Q1 2014

AGroup: +3.3% in Q1 2014 vs. +0.7% in Q4 2013
AEurope*: +2.1% in Q1 2014 vs. +0.1% in Q4 2013
AChina: +0.2% in Q1 2014 vs. -10.8% in Q4 2013

+10.4%

PUBLICIS
GROUPE

* Europe excluding Russia and Turkey



REVENUE Q1 2014

Revenue (EUR million)

2014 1,597
A= 2013 1,563




REVENUE Q1 2014 BY GEOGRAPHY

Europe (*) 474 442 +7.2% +2.1%
North America 795 776 +2.4% +4.3%
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BRIC + MISSAT (**) 190 201 -5.5% +0.5%
RoW 138 144 -4.2% +5.1%

* Europe excluding Russia and Turkey
** MISSAT includes Mexico, Indonesia, Singapore, South Africa, Turkey i Bric-Missat Organic Growth in Q4 2013: -5,9%



GROWTH BY COUNTRY

Arab Emirates, Argentina, Australia, Chile, Colombia,

> 5 0p Germany, Italy, Poland, Russia, Singapore, Saudi Arabia,
Thailand, Turkey

PUBLICIS

Brazil, Canada, France, Greater China, Japan, Spain
GROUPE 0 , , | | | |
From O to 5% Sweden. USA
< 0% Greece, India, Israel, Mexico, Norway, South Africa, UK,

Venezuela



Focus on Europe

Positive in Q1 2014, after 2 years of slowdown
Healthy Growth
Positive signs
Lower incentives in the FMCG sector

Phasing issue in Media buying

Growth expected in Q2 2014



