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AGENDA 1/5

Ordinary General Meeting i Resolutions:

To o To Io I

To Do o

Approval of the corporate financial statements for fiscal year 2020 (15t resolution)
Approval of the consolidated financial statements for fiscal year 2020 (2"d resolution)
Allocation of net income for fiscal year 2020 and declaration of dividend (3 resolution)
Option for payment of dividend in cash or shares (4™ resolution)

Special Report of the Statutory Auditors on related-party agreements referred to in Article L. 225-86 of the
French Commercial Code (5% resolution)

Renewal of the appointment of Mr. Maurice Lévy as a member of the Supervisory Board (6! resolution)
Renewal of the appointment of Mr. Simon Badinter as a member of the Supervisory Board (7t resolution)
Renewal of the appointment of Mr. Jean Charest as a member of the Supervisory Board (8" resolution)
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AGENDA 2/5

Approval of the compensation policy for the Chairman of the Supervisory Board with respect to fiscal year 2021
(9% resolution)

Approval of the compensation policy for the members of the Supervisory Board with respect to fiscal year 2021
(10% resolution)

Approval of the compensation policy for the Chairman of the Management Board with respect to fiscal year 2021
(11% resolution)

Approval of the compensation policy for Mr. Michel-Alain Proch, member of the Management Board, with respect
to fiscal year 2021 (12 resolution)

Approval of the compensation policy for the other members of the Management Board with respect to fiscal year
2021 (13" resolution)

Approval of the Compensation Report with respect to fiscal year 2020 (14 resolution)

Approval of the components of the total compensation and various benefits paid or awarded in respect of fiscal
year 2020 to Mr. Maurice Lévy, Chairman of the Supervisory Board (15" resolution)

Approval of the components of the total compensation and various benefits paid or awarded in respect of fiscal
year 2020 to Mr. Arthur Sadoun, Chairman of the Management Board (16™ resolution)



AGENDA 3/5

A Approval of the components of the total compensation and various benefits paid or awarded in respect of fiscal
year 2020 to Jean-Michel Etienne, member of the Management Board (17" resolution)

A Approval of the components of the total compensation and various benefits paid or awarded in respect of fiscal
year 2020 to Mrs. Anne-Gabrielle Heilbronner, member of the Management Board (18™ resolution)

A Approval of the components of the total compensation and various benefits paid or awarded in respect of fiscal
year 2020 to Mr. Steve King, member of the Management Board (19t resolution)

A Authorization to be granted to the Management Board, for a period of eighteen months, to enable the Company
to deal in its own shares (20™ resolution)
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AGENDA 4/5

Extraordinary General Meeting T Resolutions:

A Authorization to be granted to the Management Board to reduce the share capital through the cancellation of all or
part of the C o mp a rshaii sapital (215t resolution)

A Authorization to be granted to the Management Board, for a period of thirty-eight months, for the purpose of
allotting new or existing shares, free of charge, to eligible employees and/or corporate officers of the Company or
of Group companies, entailing a waiver of s h a r e h @iefdrentiassdibscription rights to the shares to be issued
(22nd resolution)

A Delegation of authority to be granted to the Management Board, for a period of twenty-six months, to decide to
issue C o mp a rordibasy shares or securities conferring access to ordinary shares of the Company or of one of
its subsidiaries, without preferential subscription rights, in favor of subscribers of a Company savings plan (23
resolution)

A Delegation of authority to be granted to the Management Board, for a period of eighteen months, to decide to
issue C o mp a rorgidasy shares or securities conferring access to ordinary shares of the Company or one of its
subsidiaries, without preferential subscription rights, and in favor of certain categories of beneficiaries, in the
context of the implementation of employee share ownership plans (24 resolution)

A Delegation of authority to be granted to the Supervisory Board for the purpose of harmonizing the Co mpany 0
., Articles of Association with applicable laws and regulations (25™ resolution)
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AGENDA 5/5

Ordinary General Meeting 1 Resolutions:

A Powers to carry out formalities (26t resolution)
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2020 HIGHLIGHTS

2020 FINANCIAL RESULTS

CORPORATE SOCIAL
RESPONSABILITY

2021 FIRST QUARTER
AND OUTLOOK







3 PRIORITIES TO FACE AN UNPRECEDENTED CRISIS

IN ITS MAGNITUDE AND ITS COMPLEXITY

) 3. Maintain our financial
1. Protect our people 2. Help our clients adapt strength
A Switch to home-working for A Mobilization of our Client A Implementation of several
80,000 talents in early days Leaders 24/7 measures to protect jobs
A Dedicated Covid-19 taskforce A Repositioning of A Voluntary salary reductions
] advertising campaigns (Chairman of the Board,
A Marcel_rollout in all Groupe _ _ Directoire, employees)
countries A Realignment of media
_ _ plans A € 500M savings plan, close
A Relnforcgd |r_1ternal _ _ cash monitoring
communication plan A Support in accelerating
digital transformation A Cut in dividend
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IN THIS CONTEXT, THE STRENGTH OF OUR MODEL

ENABLED US TO OUTPERFORM THE MARKET

OUR INVESTMENT

in Publicis Sapient
& Epsilon

OUR COUNTRY
MODEL

to deliver data +
creativity + media +
technology
end to end

D

to adapt and act
fast by reallocating
resources

We outperformed the market in organic growth
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and delivered the highest financial ratios in the industry
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IMPROVEMENT IN ORGANIC GROWTH

FROM @3, REACHING -6.3% IN FY 2020

Organic growth Q1 Q2 Q3 Q4 FY 2020

U.S. +0.2% -6.8% -2.4% +0.5% -2.0%

Rest of the World -6.3% -19.4% -9.9% -9.3% -11.3%

Groupe -2.9% -13.0% -5.6% -3.9% -6.3%
Weighted average 1.5%  -158% -76%  -6.6% -8.0%

of the 4 main agencies

D

Capturing the shift in our clients’ investment towards digital channels,

i e-commerce et direct-to-consumer, notably in the U.S.
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SOLID U.S. PERFORMANCE IN 2020,

REST OF THE WORLD IMPACTED BY LOCKDOWNS

2020 organic growth of -2.0%, turning positive at +0.5% in Q4
A Contribution of Epsilon to organic growth, +5.5% in Q4
A Double-digit growth of our digital media arm from H2
U.S. A Return to slight growth at Publicis Sapient in Q4
A Resilience of creative and media operations

A Double-digit growth in Health in both Q4 and 2020

2020 organic growth of -11.3% in 2020, Q4 at -9.3% still
impacted by several lockdowns

A Europe at -12.8% in 2020, improvement in France at -7.2% in Q4
A Asia-Pacific at -6.7% in 2020, China at -4.2% in Q4

A Latin America at -13.9%

A Middle East / Africa at -11.0%

PUBLICIS
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CONTINUED STRONG FINANCIAL RATIOS IN 2020

Operating Free Cash Flow!
margin rate

Industry-high financials thanks to: 16.0% €1.19bn

Our country-mode/

Our activity mix Net debt
Dividend?
Our cost discipline €833m
at year-end €2_O€
€3,286m 46.:8% pay-out

average

i

y 1. Free Cash Flow before change in Working Capital
F:EURBOLLIICI::ES 2. Proposed to the shareholders at the AGM on May 26, 2021 15



CONTINUED MARKET SHARE GAINS IN NEW BUSINESS

A Retention &
consolidation
with existing
clients

A New clients won

i
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KraftHeinz g@é’y LOREAL @ @ h U I U
TikTok SEPHORA
Media Media & Mediia Media Media Media Media
us Communications Chine Global Global Global North Am.
N ousa s @ e @I
BLOCK
Media Creative Production Production
Us
Em 523 {# RENAULT 9 @ ING i&
Nestle Premier Inn
Media Production Creative & Data Creative Media Creative
Global China production Chine France
Vrecuit %
Bgrclci(iser HEINEKEN
Media & Creative Search &
Analytics Canada social media
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2020 HIGHLIGHTS

2020 FINANCIAL RESULTS

CORPORATE SOCIAL
RESPONSABILITY

2021 FIRST QUARTER
AND OUTLOOK




Net revenue
€9,712m

-0.9% reported

-6.3% organic

KEY 2020 FIGURES

WM o
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Operating margin
€1,558m

-6.1% reported
Rate: 16.0% (-90 bps)

Free cash flow
(before change in WCR)

€1,190m

-5.0% reported

Net debt
€833m

year-end

€3,286m

average
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OPERATING MARGIN

2020 2019
9,712 9,800

1,558 1,659
16.0% 16.9%

(€ million)
Net revenue

Operating margin

% of net revenue

D

A Good resilience of the operating margin rate

A Performance achieved while repaying voluntary salary sacrifices
and increasing bonus pool

e A Virtually no government subsidy and none in France

21



CASH FLOW SELECTED ITEMS AND CHANGE IN NET DEBT

(€ million) 2020 2019
EBITDA 2,158 2,245
Capex, net of disposals (155) (225)
Free Cash Flow before change in WCR ™ 1,190 1,253
Change in WCR 1,047 394
Acquisitions (net of disposals) (20) (3,950)
Reduction (increase) in net debt 1,880 (3,001)

s

A solid Free Cash Flow before change in WCR, close to €1.2bn
A Close monitoring of the cash position
K A Reduction in net debt at year-end of almost €1.9bn

PUBLICIS
GROUPE
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FINANCIAL DEBT

(€ million) 2020 2019

' ' S&P Moody’s
Net financial debt, 3,286 2375 _.oee
average
Net financial debt, BBB Baa2
year-end 833 2,713 Stable outlook Stable outlook

-

A Significant reduction in net debt at year-end
A Deleveraging post Epsilon acquisition on track with plans despite the crisis

3:2;,@
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DIVIDENDE

€2.00 €212 €2.00
€1.15@ —
P——
Payout ratio® 22.9% E 46.8%
~'
2017 2018 2019 2020

2020 dividend submitted to shareholders’ votes at May 26, 20217's AGM
Option for the dividend payment: cash or shares without discount

(1) Dividend per share / Headline EPS
GROUPE (2) Cut in dividend to €1.15 (from €2.30 initially), as part of the measures taken by the Groupe to contain the Covid-19 impact. 24




EVOLUTION OF THE SHARE PRICE

SINCE THE BEGINNING OF THE CRISIS

+150%
+130%
+110%
+90%
+70%
+50%
+30%
+10%
-10%
-30%

-50%
March-20 May-20 July-20 September-20 November-20  January-21

= Publicis Comp. 1 Comp. 2 Comp.3 e==CAC40

Ry,
e
PUBLICIS

GROUPE (1 Depuis le 16 mars 2020

March-21

May-21

Share price®:
Publicis: +152%
CAC 40: +61%

Sector:

Competitor 1: +102%
Competitor 2: +115%
Competitor 3: +40%

25




2020 HIGHLIGHTS

2020 FINANCIAL RESULTS

CORPORATE SOCIAL
RESPONSABILITY

2021 FIRST QUARTER
AND OUTLOOK




CORPORATE SOCIAL RESPONSABILITY:

SIGNIFICANT STEPS FORWARD IN A YEAR OF CRISIS

1. Diversity & Inclusion

A Ambitious action plans in
the U.S. and other
countries regarding
minorities

A Further step-up in gender
targets, with a new goal
set at 45% women among
key managers by 2025

Gy
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2. Responsible
Marketing

A Launch of A.L.I.C.E to
measure and help reduce
the environmental impacts
of advertising campaigns

A P.A.S.S.: Reinforcement of
our ESG program for
Procurement activities

A 420 pro-bono &
volunteering campaigns

3. Environment

A Validation of 2030
objectives by SBTi (Science
Based Targets Initiative)

A Carbon neutral before
2030 (scopes 1+2+3)

A 100% of energy sourced
directly from renewables

SCIENCE
BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

, A.L.I.C.E: Advertising Limiting Impacts & Carbon Emissions
PUBLICIS P.A.S.S: Publicis Groupe Providers’ Platform for a self-Assessment for a Sustainable Supply-chain

27



CLOSER THAN EVER TO OUR PEOPLE

TO FACE THE

PANDEMIC

Health & Well-being

A Safety-first approach when
it comes to physical and
mental health

A Reinforced internal
commuhnication in a work-
from-home context for all

A Access to remote medical
assistance and EAP
(Employee Assistance
Programs) enriched with
hew services

Training

A 74% of employees received
training, totalling 1.64
million hours

A MARCEL Classes:

A 30,000 modules
A 700 topics
A 7 languages

MRCL

The Future of work

A Active participation of 46%
of employees to define
« The Future of Work»

A Breakout sessions and local
operation adaptations
currently taking place in each
of our 10 countries/regions

Gy
Wiy
s

Internal seminar in December 2020:

Pl 65,000 employees connected thanks to Marcel 28




A LONG-TIME COMMITMENT TO ESG, ACKNOWLEDGED

BY BOTH STAKEHOLDERS AND RATING AGENCIES

A Strategic orientation confirmed by the consultation of our main stakeholders in the year:
Talents, Clients, Investors

A Inclusion in the main ESG indices, including the newly-created CAC 40 ESG (March 2021)

A A solid rating given by all extra-financial agencies

‘ EURONEXT

ESG Indices ESG Ratings
Vige(bir?u.s

@ MSCI =
FTSE4Good

Platinum 81/100 A
W ! () SUSTAINALYTICS o ISS-oekom >

weces EUROZONE 120

THE CAC 40° ESG Index

GROUPE 29
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2020 HIGHLIGHTS

2020 FINANCIAL RESULTS

CORPORATE SOCIAL
RESPONSABILITY

2021 FIRST QUARTER
AND OUTLOOK
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RETURN TO GROWTH IN Q1 2021

IN A STILL CHALLENGING ENVIRONMENT

MIXED Q1 BUSINESS
ENVIRONMENT

A Improved economic prospects
A Rising vaccination rates
A Government stimulus plans

A Continued major health issues,
risk of further economic and
social impact

Q1 GROUPE ORGANIC GROWTH
AT +2.8%

A Continued sequential
improvement since Q2 2020

A Ahead of expectations

A Fueled by U.S. and Asia
operations, where the Groupe

already outperformed peers in
2020

31



CONTINUED SEQUENTIAL IMPROVEMENT IN Q1 2021

2020 2021
Q1 Q2 Q3 Q4 Q1

Groupe Organic

- o - o, - o - o (o)
growth 2.9% -13.0% -5.6% 3.9% +2.8%

U.S. +0.2% -6.8% -2.4% +0.5% +5.1%

Rest of the

World -6.3% -19.4% -9.9% -9.3% -0.6%

WM o

SR

PUBLICIS
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Q1 2021 HIGHLIGHTS

U.S.

Q1 2021 organic growth of +5.1%, positive for the 2"d quarter in a row
A Publicis Sapient up by 11.2%
A Growth at Epsilon for the 2"d consecutive quarter, at +4.7%

A Double-digit growth in digital media

Rest of the World

Sequential improvement in Q1 in most regions, despite continued
impact of lockdowns

A Sequential improvement in Europe at -1.8%, France at +4.9%
A Acceleration in Asia-Pacific at +5.7%, China at +3.0%

<2 G0

New Business
o iy
PUBLICIS ilnBev E_"f._"tf: @

GROUPE

Continued good momentum in new business

A Infiniti Global Creative, Unilever Shopper Marketing, ABInBev Data US,
Toyota Media & Creative Australia, Samsung Media US, SNCF Creative
France, Stellantis Global Media 33



3 PRIORITIES FOR THE REST OF THE YEAR

OUR PEOPLE

OUR CLIENTS

OUR PRODUCT

34




OUR PEOPLE

ORGANIZING TO COME BACK TO THE OFFICE IN H2 2021

Offices to open only when We plan to be as effective An urgent mental health need
we cah be sure of meeting or coming back to the office as to reconnect in person, after a
surpassing local health we were and shifting to WFH year working from home,

regulations - facilitated by Marcel often in isolation

PUBLICIS
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BE THEIR PREFERRED PARTNER IN THEIR TRANSFORMATION
WHEN MANY ARE

High level of new business Continue to simplify our Scale offers with guaranteed
activity to come, more structures to maintain agility results to drive confidence
offensive than defensive and price competitiveness in investment for their future

PUBLICIS
GROUPE
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OUR PRODUCT

AFFIRM OUR PRODUCT LEADERSHIP IN THE ACCELERATION OF
PERSONALIZATION AT SCALE

publicis
sapient ‘ EPSILON ‘

razorfish
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CONCLUSION & OUTLOOK

We stood strong in the crisis in 2020
thanks to our transformation
and our governance

Our better-than-expected performance
in Q1 2021 further reinforces
the confidence in our model

As the crisis is far from over,
we remain cautious on our growth
expectations on the rest of the year

We are confident in delivering
onh 2021 margin and cash objectives
while investing in future growth

PUBLICIS
GROUPE
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THE SUPERVISORY BOARD

Maurice Lévy
Chairman of the Supervisory Board
Member of the Compensation Committee « Member of the Strategy and Risk Committee
Member of the Nominating Committee

Elisabeth Badinter Simon Badinter Jean Charest Sophie Dulac
Vice-Chair of the Supervisory Board Member Chair of the Audit Committee Memper
Chair of the Nominating Committee of the Supervisory Board Member of the Nominating of the Supervisory Board
Member of the Strategy Committee

and Risk Committee

Thomas H. Glocer Marie-Josée Kravis André Kudelski Suzan LeVine Enrico Letta
Member of the Compensation Chair of the Strategy Chair of the Compensation Member of the Audit Committee Member of the Strategy
Committee and Risk Committee Committee Member of the Strategy and Risk Committee
Member of the Strategy Member of the Nominating Member of the Audit Committee and Risk Committee (until March 28, 2021)
and Risk Committee Committee Member of the Nominating
Committee

Antonella Mei-Pochtler Cherie Nursalim Pierre Pénicaud Patricia Velay-Borrini
Member of the Compensation Member of the Compensation Member of the Supervisory Board Member of the Supervisory Board
PUBLICIS Committee Committee representing employees representing employees
GROUPE Member of the Strategy and Risk ~ Member of the Nominating Committee

Committee (as from October 16, 2020)

41



THE SUPERVISORY BOARD

Chaired by Maurice Lévy

A Up to December 31, 2020, the Supervisory Board was composed of 13 members, including
2 members representing employees. The Board includes:

A 50 % women (6 / 12) ™
A 66 % independent members (8 / 12) ™
A 66 % foreign nationals (8 / 12) ™

A Following the resignation of Mr. Enrico Letta on March 28, 2021, and at the date of this
General Meeting, the Supervisory Board has 12 members, including two members
representing employees and 55% of women, 64% of independent members and 64% of
members of foreign nationality

A According to the French Regulation “Loi Pacte”, the Supervisory Board must now have two
members representing employees. Mrs Patricia Velay-Borrini was appointed by the Group
Committee, as the second member representing employees, as of October 16, 2020

A Four specialized committees (Nominating Committee, Compensation Committee, Audit
Committee and Risk and Strategy Committee) assist the Supervisory Board in carrying out
its tasks

= () The members representing employees are not talen into account for the calculation of percentages

PUBLICIS
GROUPE
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THE SUPERVISORY BOARD

Upcoming changes:

A Upon the recommendation of the Nominating Committee, the Supervisory Board proposes to renew the
terms of office of Maurice Lévy, Simon Badinter and Jean Charest

Maurice Lévy Simon Badinter Jean Charest

A This proposal expresses the wish of the Company’'s governance bodies to confirm the
composition of the Board as it is today, as a diversified, balanced and stable body, that

helps to set the major strategic issues and watches over the smooth running of the
Company

PUBLICIS

GROUPE 43
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THE SUPERVISORY BOARD

Activity of the Supervisory Board in 2020

A
A

The Supervisory Board met 8 times in 2020, with an attendance rate of 94 %

The Supervisory Board, on the proposal of the Compensation Committee, decided on
the compensation policy for 2020 and the compensation paid or awarded for 2019

The Supervisory Board has given its consent to the Management Board on its proposals for
the renewal of financial authorizations submitted to the General Meeting

In the context of the Covid-19 pandemic, the Board supported the Management Board's decision
to reduce by 50% the dividend to be paid in 2020 and to postpone to September its payment

The Supervisory Board was regularly informed by the Management Board of the results
recorded, the budgetary forecasts and the strategic orientations

The Supervisory Board devoted sessions to overviews relating to the activity in the various key
geographic areas of Publicis

In this difficult year, the Supervisory Board has been particularly committed alongside
the Management Board to help Publicis, its talent and clients to deal with the crisis

44



THE SUPERVISORY BOARD

Examination of the financial year 2020 accounts and observations

A The Supervisory Board examined the parent company and consolidated financial
statements for the 2020 financial year and the report of the Management Board, it took
note of the opinion of the Audit Committee on the closing of the accounts and discussed
with the Statutory Auditors.

A The Supervisory Board did not issue any specific observation on the accounts

Resolutions

A The Supervisory Board recommends the approval of all the resolutions submitted to the
General Meeting

57 ;.,\
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MANAGEMENT BOARD

Arthur Sadoun
Président du Directoire

8 & & ¢

Anne-Gabrielle Heilbronner Steve King Michel-Alain Proch Jean-Michel Etienne
Secrétaire Général Chief Operating Officer Directeur Financier Directeur Général Adjoint -
(depuis le 15 janvier 2021) Finances Groupe

(jusau'au 31 décembre 2020)
Chaired by Arthur Sadoun
The Management Board is composed of 4 membres
The term of office of Mr. Jean-Michel Etienne ended on December 31, 2020
Mr. Michel-Alain Proch was appointed member of the Management Board from January 15, 2021 and

took over the functions of Group Chief Financial Officer.
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MANAGEMENT BOARD

Management Board activity during 2020

The Management Board met fifteen times in 2020

A

In the context of the health crisis linked to the pandemic, the Management Board has set
the priorities of Publicis and taken the necessary measures to guarantee the health and
safety of employees, protect the income and portfolio of clients and ensure rigorous
management of costs

Thanks to the priorities it has defined, its ability to manage the crisis while ensuring the
continuity of the business and encouraging innovation, the Management Board has
enabled Publicis to contain the effects of the crisis and preserve its employees and clients

The Management Board took the right decisions and enabled Publicis to deliver better
performance than that of its peers, beyond prior crisis forecasts

47
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COMPENSATION COMMITTEE

Chaired by Mr. André Kudelski

A

The Committee is composed of 5 members: Mrs. Antonella Mei-Pochtler and Chérie Nursalim,
Mr. André Kudelski, Mr. Thomas H. Glocer and Mr. Maurice Lévy. Mr. Michel Cicurel is a
permanent expert of the Compensation Committee

Four of its members are independent

The Committee analyzes and proposes to the Supervisory Board, in particular:
A The compensation policy of the Chairmen and members of the Supervisory Board and
Management Board
A The compensation of the Chairman of the Supervisory Board, the Chairman and members
of the Management Board.

The Committee also examines the variable compensation systems, the share-based
compensation policies, the compensation conditions for the members of the Management
Committee and of the countries’ executive committees as well as the general compensation
policies of the Groupe.
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COMPENSATION COMMITTEE

A The Committee met 7 times in 2020 with an attendance rate of 89%

A The G s the to the of the
of the Supervisory Board, the and of the Management
A The Committee of the the of the
and of the

A The the for the

the in for Publicis

the and
in
A The of the
has submitted to the Committee

A The of the

the
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