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AGENDA



ORDINARY GENERAL SHAREHOLDERSô MEETING

Resolutions:

ÁApproval of the corporate financial statements for fiscal year 2017

ÁApproval of the consolidated financial statements for fiscal year 2017

ÁAllocation of 2017 net income and declaration of dividend

ÁOption for payment of dividend in cash or shares

ÁSpecial report of the Statutory Auditors on related-party agreements

ÁReappointment of Mrs. Elisabeth Badinter as member of the Supervisory Board for a period

of 4 years

AGENDA 1/4
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ORDINARY GENERAL SHAREHOLDERSô MEETING

Resolutions (continued): 

ÁAppointment of Mrs. Cherie Nursalim as member of the Supervisory Board for a period of 4 years

ÁApproval of the elements of compensation paid or awarded in respect of the 2017 fiscal year to 

Mrs. Elisabeth Badinter, Chair of the Supervisory Board until May 31, 2017

ÁApproval of the elements of compensation paid or awarded in respect of the 2017 fiscal year to

Mr. Maurice Lévy, Chair of the Management Board until May 31, 2017

ÁApproval of the elements of compensation paid or awarded in respect of the 2017 fiscal year to

Mr. Maurice Lévy, Chair of the Supervisory Board since June 1, 2017

ÁApproval of the elements of compensation paid or awarded in respect of the 2017 fiscal year to

Mr. Arthur Sadoun, Chair of the Management Board since June 1, 2017

AGENDA 2/4
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ORDINARY GENERAL SHAREHOLDERSô MEETING

Resolutions (continued): 

ÁApproval of the elements of compensation paid or awarded in respect of the 2017 fiscal year to:

- Mr. Jean-Michel Etienne, member of the Management Board

- Mrs. Anne-Gabrielle Heilbronner, member of the Management Board

- Mr. Steve King, member of the Management Board since June 1, 2017

ÁApproval of the principles and criteria governing the compensation of the Chair of the

Supervisory Board in respect of the 2018 fiscal year

ÁApproval of the principles and criteria governing the compensation of the members of the 

Supervisory Board in respect of the 2018 fiscal year

AGENDA 3/4
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ORDINARY GENERAL SHAREHOLDERSô MEETING

Resolutions (continued):

ÁApproval of the principles and criteria governing the compensation of the Chair of the 

Management Board in respect of the 2018 fiscal year

ÁApproval of the principles and criteria governing the compensation of the members of the 

Management Board in respect of the 2018 fiscal year

ÁAuthorization to be granted to the Management Board entitling the Company to trade in its 

own shares

AGENDA 4/4
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EXTRAORDINARY GENERAL SHAREHOLDERSô MEETING

Resolutions:

ÁDelegation of authority to be granted to the Management Board:

- To issue, with preferential subscription rights, shares or securities

- To issue, without preferential subscription rights, shares or securities in the form of a public offering

- To issue, without preferential subscription rights, shares or securities in the form of a private 
placement

- To increase the number of securities to be issued in the case of a capital increase, with or without 
preferential subscription rights, carried out in pursuance of the 20th to 22nd resolutions

AGENDA 1/3
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EXTRAORDINARY GENERAL SHAREHOLDERSô MEETING

Resolutions (continued):

ÁAuthorization to be granted to the Management Board to determine the issue price of 

securities in the context of an increase in share capital by issue, without preferential 

subscription rights, in the form of a public offering or private placement

ÁDelegation of authority to be granted to the Management Board:

- To increase capital by incorporation of reserves, net income, premiums or others

- To issue shares or securities, without preferential subscription rights, in the event of a public 
offering initiated by the Company

ÁAuthorization to be granted to the Management Board for the purpose of allotting new or 

existing shares, free of charge, to eligible employees and/or corporate officers entailing a 

waiver of shareholdersô preferential subscription rights to the shares to be issued

AGENDA 2/3
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EXTRAORDINARY GENERAL SHAREHOLDERSô MEETING

Resolutions (continued):

ÁDelegation of authority to be granted to the Management Board to decide to issue shares or

securities without preferential subscription rights:

- For the benefit of members of a Company savings plan

- For the benefit of certain categories of beneficiaries

AGENDA 3/3
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ORDINARY GENERAL SHAREHOLDERSô MEETING

Resolution: 

ÁPowers to carry out formalities
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2017,

THE YEAR OF CHALLENGES



OUR INDUSTRY HAS BEEN PUT UNDER PRESSURE

«Agencies faced their clientsô low growth 

and zero based budgeting »

« Their value in the marketing landscape 

needs to be refined »

« It is necessary to invent a new model for 

agencies as the historical AOR model is 

questioned »

« Marketing spends are shifting to technology, 

consumer experience, data and digital 

transformation »
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They must: 

ÁResume to grow

ÁReduce their costs

ÁRebuilt trust in their brand

ACCELERATE THEIR TRANSFORMATION

GROWING CHALLENGES FOR OUR CLIENTS
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THE MARKETING WORLD 
IS FACING NEW CHALLENGES

Transparency

Brand safety
« Google to display fact-checking labels 

to show if news is true or false »

« YouTube faces brand freeze over ads 

and obscene comments on videos of kids »

« Facebook in storm over 

Cambridge Analytica data scandal »

« Only 20 cents of every programmatic

dollar reaches consumers »
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A NEW FORM OF COMPETITION HAS EMERGED
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IN FRONT OF THOSE CHALLENGES,
WE HAVE NOT WAITED TO REACT
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6 ACTIONS

TO TRANSFORM OUR INDUSTRY CHALLENGES

INTO OPPORTUNITIES FOR PUBLICIS GROUPE
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1. A NEW TEAM: THE MANAGEMENT BOARD

JEAN-MICHEL ANNE-GABRIELLE STEVE ARTHUR

ETIENNE HEILBRONNER KING SADOUN

Executive Vice President, CFO Secretary General CEO Chairman & CEO
PUBLICIS GROUPE PUBLICIS GROUPE PUBLICIS MEDIA PUBLICIS GROUPE
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1. A NEW TEAM: THE EXECUTIVE COMMITTEE

JEAN-MICHEL ANNE-GABRIELLE STEVE ARTHUR CARLA NIGEL VÉRONIQUE

ETIENNE HEILBRONNER KING SADOUN SERRANO VAZ WEILL

Executive Vice President, CFO Secretary General CEO Chairman & CEO Chief Strategy Officer DBT Lead CEO EMEA & APAC General Manager
PUBLICIS GROUPE PUBLICIS GROUPE PUBLICIS MEDIA PUBLICIS GROUPE PUBLICIS GROUPE PUBLICIS.SAPIENT PUBLICIS GROUPE

ALAN VALÉRIE JUSTIN AGATHE GERRY ANDREW LISA

WEXLER BEAUCHAMP BILLINGSLEY BOUSQUET BOYLE BRUCE DONOHUE

CEO EVP Business Development COO President France CEO APAC and EMEA CEO North America CEO
PUBLICIS.SAPIENT PUBLICIS GROUPE PUBLICIS COMMUNICATION PUBLICIS GROUPE PUBLICIS MEDIA PUBLICIS COMMUNICATION PUBLICIS SPINE

LORIS RISHAD ALEXANDRA JAREK NICK EMMANUEL TIM

NOLD TOBACCOWALA VAN PLATO ZIEBINSKI COLUCCI ANDRÉ JONES

CEO APAC Chief Growth Officer CEO CEO COO North America Chief Talent Officer CEO North America
PUBLICIS GROUPE PUBLICIS COMMUNICATION PUBLICIS HEALTH PUBLICIS ONE PUBLICIS COMMUNICATIONS PUBLICIS GROUPE PUBLICIS MEDIA
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2. A MODEL WHICH MAKES US
UNIQUE AND COMPETITIVE
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BECOME THE INDISPENSABLE PARTNER
OF OUR CLIENTS IN THEIR TRANSFORMATION

23



To address the challenges of 
tomorrow, companies must 

transform their entire organization
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MARKETING

To address the challenges of 
tomorrow, companies must 

transform their entire organization

25



OPERATIONS / BUSINESS MODEL

MARKETING

To address the challenges of 
tomorrow, companies must 

transform their entire organization
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« Get your McDonaldôs at home, 

it's now possible »
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Order on mobile Process reorganization Overhaul of IT system
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Order on mobile Process reorganization Overhaul of IT system

Marketing

Transformation
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Business

Transformation

Marketing

Transformation

Order on mobile Process reorganization Overhaul of IT system
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Business

Transformation

Marketing

Transformation
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3. AN ORGANIZATION ADAPTED TO OUR MODEL: 
THE POWER OF ONE

3 priorities: 

ÁClient centric

ÁBreaking down silos at country level

ÁTechnology at the core (data, consulting, tech)

Shift from a holding company to a platform
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4. RECOVER A GROWTH DYNAMIC
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WITH OUR EXISTING CLIENTS
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FILM MARC PRITCHARD
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NEW BUSINESS
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5. DELIVER ON FINANCIALS WHILE WE TRANSFORM

-1.2%

+0.8%
+1.2%

+2.2%

Q1 2017 Q2 2017 Q3 2017 Q4 2017

Quarterly organic growth rate in 2017 Operating margin rate in 2017

15.5%

+40 basis points 
(vs. 2016)

at constant restructuring charges
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2017 KEY FIGURES

(1) To be submitted to shareholders

Revenue

ú9,690 m

-0.4%

Operating 

margin

ú1,505 m

-0.7%

Headline net 

income
Group share

ú1,037 m

+2.2%

Dividend (1)

ú2.00

+8.1%

Free cash flow 
(before change in WCR)

ú1,287 m

+2.1%
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REVENUE ORGANIC GROWTH  BY GEOGRAPHY

2017

Europe +1.3%

North America +0.5%

Asia Pacific -1.5%

Latin America +4.8%

Middle East Africa +4.4%

Total +0.8%

H1 2017 H2 2017

+4.3% -1.6%

-2.4% +3.7%

-1.4% -1.6%

+3.5% +5.8%

+0.8% +7.8%

-0.2% +1.7%
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REVENUE

ú9,733 m

ú9,690 m

2016

Revenue 

2017

Revenue

M&A

impact

Organic

growth

2016 

Revenue
At 2017 

exchange 

rates

FX 

impact

ú(168) m

+ ú51 m

+ ú74 m

ú9,565 m

-1.7% +0.8%

+0.5%

+1.3%
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