Publicis Groupe Announces Acquistion of Pharmagistics (USA),
Leader in Prescription Drug Compliance,
Move Boosts PHCG's Technological and Digital Expertise
Paris, France – March 7, 2007 – Publicis Groupe today announced the acquisition of
Pharmagistics, the Somerset, New Jersey-based healthcare and pharmaceutical services
company specializing in sales, marketing, Prescription Drug Marketing Act (PDMA)
compliance, and specialty logistical services for healthcare, pharmaceutical and biotech
companies. This strategic acquisition boosts the Publicis Healthcare Communications
Group (PHCG) positioning as a leading global network in the healthcare communications
and services industry.
Pharmagistics is backed by 20 years of close collaboration with physicians and
practitioners, and the agency has mastered new technologies specific to the healthcare
communications sector. This experience is a precious resource for pharmaceutical,
healthcare and biotechnology companies, which ensures they remain compliant, and
allows them to better meet the needs and expectations of medical practitioners.
Pharmagistics’ digitalized data bases give them a unique and highly competitive edge in
the healthcare communications’ market.
Pharmagistics offers four key services: distribution of samples and literature to
pharmaceutical sales forces, direct marketing solutions (direct-to-practitioner), PDMA
compliant sample accountability services and specialty logistical services. Pharmagistics
provides e-information platforms - a unique offer in the healthcare communications
industry - through which pharmaceutical companies can track inventories and follow-up in
real-time.
Pharmagistics will remain a separate unit with its own identity within PHCG. There are,
however, complementary synergies with other major PHCG businesses, especially the
non-personal selling communications expertise of Arista Marketing Associates, and the
personal selling specialization of Publicis Selling Solutions. Given the great differences in
size and needs of pharmaceutical and biotech companies, the integration of
Pharmagistics’ services will remain flexible to allow PHCG to provide dedicated and
customized solutions to clients.
Maurice Lévy, Chairman and CEO of Publicis Groupe, “In order for us to maintain our
leading position in healthcare communications, we need to continuously increase our
range of services. The acquisition of Pharmagistics is an important part of our strategy to
diversify our expertise, and it gives us an additional way to take advantage of the
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tremendous growth of this sector. With over 20 years of experience in the industry,
Pharmagistics has proven its capacity to endure and to adapt in order to best respond to
client needs.”
Ed Rady, CEO of PHCG, also welcomed the new addition to the Publicis Healthcare
Communications Group family: “Pharmagistics’ broad and deep experience in compliance
with PDMA sampling and related disciplines will add a new and unique dimension to our
offer. This strategic acquisition will provide our clients with the greatest possible number
of sales and marketing touch-points, helping to assure that prescribers as well as patients
receive timely and accurate information. Most importantly, this acquisition allows us to
better leverage our offer in this competitive environment. With the most complete range of
expertise related to bio-pharma sales, together with the other commercialization skills and
services of the larger PHCG organization, we now bring additional unique, innovative and
complimentary solutions to the marketplace.”
Bill Pollock, CEO/President of Pharmagistics stated, “Joining Publicis Groupe is a critical
move for us, as we will now enjoy the strategic support of a truly global network. We look
forward to integrating our areas of expertise not only with the sales-oriented groups of
PHCG, but with all of the PHCG companies specializing in commercialization services.”
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About Publicis Groupe
Publicis Groupe (Euronext Paris: FR0000130577 and NYSE: PUB) is the world’s fourth largest communications group, as well as
world’s second largest media counsel and buying group. With activities spanning 104 countries on five continents, the Groupe employs
approximately 40,000 professionals. The Groupe’s communication activities cover advertising, through three autonomous global
advertising networks: Leo Burnett, Publicis, Saatchi & Saatchi, as well as through its two multi-hub networks Fallon Worldwide and 49%owned Bartle Bogle Hegarty; media consultancy and buying through two worldwide networks ZenithOptimedia and Starcom MediaVest
Group; and marketing services and specialized communications including direct marketing, public relations, corporate and financial
communications, event communications, multicultural and healthcare communications.
Web sites: www.publicisgroupe.com and www.finance.publicisgroupe.com
About Publicis Healthcare Communications Group (PHCG)
PHCG, a member of Publicis Groupe SA, is one of the largest healthcare communications group in the world with over 2700 employees
located in 10 countries. Worldwide healthcare services include advertising, medical education, sales and marketing, and medical and
scientific affairs. PHCG offers its clients a strategic partnership, a strong focus on ensuring value for their marketing spend, and
exceptional performance on their assignments.
Web site: www.publicishealthcare.com
About Pharmagistics
Established in 1986, Pharmagistics delivers a comprehensive yet flexible menu of customized solutions that meet the growing needs of
Marketing, Sales, Sales Operations, Legal/Compliance and Distribution Departments within pharmaceutical, healthcare, and biotech
companies. The company’s 120 employees are based in Somerset, New Jersey.
Web site: http://www.pharmagistics.com/flash.htm
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