PRESS RELEASE
Arc North America Announcement Communications
Publicis Groupe announces creation of new Marketing Services
organization Arc North America
Leo Burnett Worldwide unit to combine
Frankel, iLeo North America and Semaphore Partners.
CHICAGO (January 22, 2004) --- Following its previous announcement in
September 2003, Publicis Groupe announced today the creation of a new
marketing services organization, Arc North America, which brings together three
prestigious Publicis Groupe agencies – Frankel, iLeo North America and
Semaphore Partners. The organization combines more than 600 employees
and will report into Leo Burnett Worldwide Chairman and CEO Linda Wolf.
“Combining these entities will create one powerful marketing services
company,” said Wolf. “By delivering broader and deeper marketing services
capabilities within one best-in-class agency, Arc North America will stand out as
an industry leader, providing holistic marketing solutions to both Leo Burnett
clients and the general marketplace.”
Integrating the talent and expertise of these three agencies, Arc North America
will offer promotion, interactive, direct, database and retail marketing services.
Arc North America will retain Frankel as a sub-brand. Clients include: Diageo,
Dreyer’s, General Motors, McDonald’s, Procter & Gamble and Visa.
Arc North America will be based in Chicago and led by President and CEO Dick
Thomas, 47, currently president and CEO of Frankel. Steve Weinswig, 39,
currently president and CEO of Semaphore Partners, will also serve on the
management team. Peter Steinhauser, 48, currently president and CEO of iLeo,
will continue with the organization through a transition period.
Maurice Lévy said: “Connecting brands with consumers and building longlasting and fruitful relationships between them can only be achieved through
holistic communication. We at Publicis Groupe have been clearly committed to
this holistic approach for many years. Bringing these three superb brands
together under one umbrella will not only create a new and potent force in Arc
North America, but will also make each part of the whole even stronger and the
Leo Burnett offer to advertisers even more compelling.”
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Publicis Groupe SA (Euronext Paris: 13057, NYSE: PUB) is the world’s fourth largest
communications group, as well as world leader in media counsel and buying. Its activities span
109 countries on six continents.
Group activities cover advertising, through three autonomous global advertising networks: Leo
Burnett Worldwide, Publicis Worldwide, Saatchi & Saatchi Worldwide, as well as through its two
multi-hub networks Fallon Worldwide and Bartle Bogle Hegarty, 49 percent-owned; media
counsel and buying through two worldwide networks Zenith Optimedia and Starcom MediaVest
Group; marketing services and specialized communications including direct marketing, public
relations, corporate and specialized communications, multicultural and healthcare
communications.
Websites: www.publicis.com and www.finance.publicis.com.
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