
 
 

 
 

Jean-Yves Naouri appointed Executive Vice President,  
Publicis Groupe 

 
Paris, 16 March 2004 – Following the successful integration of Bcom3, Publicis Groupe is 
preparing its next strategic stage, which entails the constant improvement of its 
professional performance, the quality of its services and the optimisation of its 
organisation.  Jean-Yves Naouri has been appointed Executive Vice President, to lead the 
mission of strategic development and realization of this new plan, and will report directly to 
Maurice Lévy, CEO. 
 
Jean-Yves Naouri, currently Regional Chairman of Northern Europe for Publicis 
Worldwide, will assume his new duties progressively to be fully operational in his new 
position by April 15.  
 
After having created and developed Publicis Consultants, and having managed Publicis 
Conseil, the experience Jean-Yves Naouri has gained in the international arena gives him 
the necessary skills and vision to work at Groupe level for the implementation of this 
important plan both geographically and in all our professional sectors. 
 
Maurice Lévy, CEO,  stated: “Preparing the evolution of our business in a very competitive 
manner, responding to the needs of advertisers in a proactive way, making Publicis 
Groupe the best partner of our clients, with the best creative product, this is our ambition. 
It can be achieved by constantly optimising our organisation and reinventing ourselves.  If 
we reach these objectives, it is only natural that we will enjoy the highest growth as well 
as the highest operating margins in our industry. Jean-Yves Naouri has earned the 
necessary experience and possesses all the qualities and competence to successfully 
lead this project from the beginning through its execution.”  
 
 
 
Publicis Groupe (Euronext Paris: 13057, NYSE: PUB) is the world’s fourth largest communications group, as well as world 
leader in media counsel and buying. Its activities span 109 countries on six continents. 
Groupe activities cover advertising, through three autonomous global advertising networks: Leo Burnett Worldwide, 
Publicis Worldwide, Saatchi & Saatchi Worldwide, as well as through its two multi-hub networks Fallon Worldwide and 
Bartle Bogle Hegarty, 49%-owned ; media counsel and buying through two worldwide networks ZenithOptimedia and 
Starcom MediaVest Group; marketing services and specialized communications including direct marketing, public 
relations, corporate and financial communications, multicultural and healthcare communications. 
 
Web sites: www.publicis.com and www.finance.publicis.com 
 

Contacts 
Groupe Corporate Communications: Eve Magnant – +33 1 44 43 70 25 

Groupe Investors Relations: Pierre Bénaich – +33 1 44 43 65 00 
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