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Second, the Groupe has been working closely with Paris 2012 and with the 
Mayor of Paris, Bertrand Delanoë, for more than 18 months, and has 
appreciated the quality of the project and the determination of its leadership 
team.  Publicis created both the Paris 2012 logo and the communication 
campaign.  It is only normal and logical therefore to take this next step and 
follow through by becoming an Official Supporter. 
  
Maurice Lévy said, “Paris 2012 is a tremendous project.  It combines not only a 
very inspiring dream, because the Olympic and Paralympic Games remain a 
unique global gathering point for our youth and the best symbol of fraternity, but 
the Games also represent a wonderful civic project, which will involve the 
people of both Paris and France.  At Publicis Groupe, we share the values of 
the Olympics: beyond the fundamental team spirit, we also share the sense of 
competition and the quest for the best performance, whose results are obtained 
through continuous effort.  By becoming an Official Supporter, I hope to 
reinforce the expression of our strong support for Paris 2012, and I have 
confidence in the team that leads this project, motivated by the energy and 
dynamism of Bertrand Delanoë.” 
 
 
 
 
 
 
 
 
 
 
 
 
Publicis Groupe (Euronext Paris: 13057, NYSE: PUB) is the world’s fourth largest communications group, as well as 
world leader in media counsel and buying. Its activities span 109 countries on six continents. 
Groupe activities cover advertising, through three autonomous global advertising networks: Leo Burnett Worldwide, 
Publicis Worldwide, Saatchi & Saatchi Worldwide, as well as through its two multi-hub networks Fallon Worldwide and 
Bartle Bogle Hegarty, 49%-owned ; media counsel and buying through two worldwide networks ZenithOptimedia and 
Starcom MediaVest Group; marketing services and specialized communications including direct marketing, public 
relations, corporate and financial communications, multicultural and healthcare communications. 
 
Web sites: www.publicis.com and www.finance.publicis.com
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