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Paris, May 8, 2003

ITALY: Reorganization of the Publicis Groupe Agencies
Publicis Groupe, Paris announced that in line with the integration of the
D'Arcy operations, a project is taking shape regarding Italy.
A program to integrate the assets of BGS, the top agency of the D'Arcy
network, founded 35 years ago, will be implemented in such a way as to
both preserve what has made this agency famous and successful, and
reinforce all the units of Publicis Groupe in Italy, i.e. Leo Burnett,
Publicis and Saatchi & Saatchi.
The current project is as follows:
Turin: the Turin operations (BGS and Leo Burnett) will strongly
collaborate in view of the integration project with the objective to
preserve its own creative and cultural identity.
This new operation will be led by Alessio Fronzoni, presently CEO of
Leo Burnett Italy and Alessandro Magnano – presently Managing
Director of BGS D’Arcy – who will be responsible for the management
of the operation.
In addition, a Turin-based center called the FCC (Fiat Coordination
Center) is being specifically created to manage the communication
needs of Fiat Auto in all markets.
Milan: BGS D’Arcy and Publicis Italy will strongly collaborate in view of
the integration project. This new operation will be led by the comanagement of Luca Morvilli, presently Managing Director of Publicis,
and Giancarlo Villa, presently Managing Director of BGS D’Arcy, who in
the future will also assume the title of Executive Vice President of
Publicis Italy.
As planned, Saatchi & Saatchi is now in charge of the Oral Care Procter
& Gamble account in Europe, with the original BGS team, under the
leadership of the CEO Paolo Ettorre.
Pasquale Barbella has announced that by June 30, he will conclude his
current professional tasks and leave the advertising business.
Silvio Saffirio, co-founder of BGS, has been appointed “Advisor to the
President” by Maurice Lévy, Chairman and CEO of Publicis Groupe.
He is in charge of the management and coordination of the integration
projects in Italy and will look after the continuity of the best service to
the clients.

Maurice Lévy, Chairman and CEO of Publicis Groupe said:
“Italy is a very important market for us from every standpoint: the
size of the market, its dynamism, its creativity and the quality of
the people. By reinforcing each of our operations with the
exceptional added value coming from BGS, we will undoubtedly
play a bigger role in this marketplace.
I have asked Silvio Saffirio, co-founder of BGS with Pasquale
Barbella and Pietro Gagliardi, to become my personal advisor for
Italy. I am confident that the quality of our management team in
Italy will ensure the best possible service to our clients, adding to
their competitive edge and outperforming the market."
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