Paris. November 2, 2006

Publicis Groupe:
3rd Quarter revenue: €1,013 million
Organic growth +2.6%
9-month revenue to September 30: €3,135 million
Organic growth +5.4%
Steep rise in New Business:
$1.2 bn in 3rd Quarter

Maurice Lévy, Chairman & CEO of Publicis Groupe, comments:

“The dip in third-quarter growth has two contributing factors: the winding down of
work on some accounts (announced at end-2005 and early 2006) and the
cancellation of certain campaigns during the summer. We have experienced
similar situations in the past and their impact has always been limited. We believe
this to be the case again now.
The very good news for the 3rd Quarter has been the excellent level of new
business, with important new clients and with top brands. This clearly
demonstrates that the Groupe can provide solutions which meet the changing
needs of advertisers.
We confirm our full-year 2006 targets for cash generation (free cash flow before
change in working capital requirement).
Together with the strength of our balance sheet, these prospects are a very sound
basis for stepping up our program of targeted acquisitions and raising our dividend
pay-out ratio.”
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Business at 30 September 2006
After expanding very rapidly for four quarters (the second half of 2005 and the first
half of 2006) growth slowed in the 3rd quarter of 2006.
- Revenue by geography for the first nine months of 2006
EUR millions

Organic growth

Europe
North America
Asia-Pacific
Latin America
Africa, Middle East

1, 217
1, 351
337
154
76

+4.8%
+4.6%
+6.1%
+8.7%
+21.9%

Total

3,135

+5.4%

Published figures show revenue up 7% on the same period of 2005, due to the
continued positive impact of currency translation at the end of September.

3rd Quarter 2006 and Outlook
Organic growth stood at 2.6% in the 3rd quarter. This is slower than in the two
previous quarters, even though growth in Europe remained high.
Modest third-quarter growth in North America reflects the main impact of accounts
lost at the end of 2005 and in early 2006, yet this should be largely offset by major
new accounts won in the third quarter. Fourth-quarter projections for Publicis
Healthcare Communications Group in the US are far more upbeat than for the 3rd
quarter.
Growth in Asia-Pacific was shaped by two separate developments: a decline in
Korea and Publicis Groupe’s aggressive drive to implement a more selective sales
policy in China.
Last but not least, media revenue in Africa and the Middle East marked a
temporary lag which should have no significant impact on full-year growth in this
area.
With this in mind, the Groupe forecasts organic growth greater than or equal to 5%
over the entire year of 2006.
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Revenue by geography, 3rd Quarter 2006
EUR millions

Europe
North America
Asia-Pacific
Latin America
Africa, Middle East

Total

Organic growth

397
430
112
50
24

+4.9%
+0.6%
+3.1%
+3.9%
- 4.4%

1, 013

+2.6%

 Steep rebound in accounts won, with net New Business

totaling $1.2 billion

Altogether, group networks generated a net $1.2 billion during the quarter,
bringing the total for the first nine months of the year to $2.8 billion.
New accounts won in the 3rd quarter included advertising for JC Penney and instore marketing for Wal-Mart in the US, advertising worldwide for Sony Ericsson,
and extension of collaboration for Citibank – Europe and Asia.

Corporate governance and management strengthened
Publicis Groupe
- Fabrice Fries is appointed General Secretary of the Groupe and member of the
P12 (Groupe Executive Board).
- Jean-Michel Etienne is named Executive Vice President (Finance) and JeanYves Naouri Executive Vice President (Operations). Both are also members of
the P12.
Publicis network
- Olivier Fleurot joined Publicis as Executive Chairman. He will focus on strategic
directions for the network and help develop major accounts worldwide. In this
capacity he also became a member of the P12. Working with him, Richard Pinder
was appointed Chief Operating Officer of the Publicis network.
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Continued targeted acquisitions
In line with its strategy to develop its activities in digital and SAMS, the Groupe
acquired Moxie Interactive in the US and Pôle Nord in France in the third
quarter.
It also acquired BOZ, a leader in healthcare communications in France.
Most recently, the Groupe acquired Emotion, Asia’s leading agency in events
communications with a presence in six countries.

*

*
*

About Publicis Groupe
Publicis Groupe (Euronext Paris: FR0000130577 and member of the CAC40 Index - NYSE: PUB) is the
world’s fourth largest communications group, as well as world’s second largest media counsel and buying
group. With activities spanning 104 countries on five continents, the Groupe employs approximately 40,000
professionals.
The Groupe’s communication activities cover advertising, through three autonomous global advertising
networks: Leo Burnett, Publicis, Saatchi & Saatchi, as well as through its two multi-hub networks Fallon
Worldwide and 49%-owned Bartle Bogle Hegarty; media consultancy and buying through two worldwide
networks ZenithOptimedia and Starcom MediaVest Group; and marketing services and specialized
communications including direct marketing, public relations, corporate and financial communications, event
communications, multicultural and healthcare communications.
Web sites: www.publicisgroupe.com and www.finance.publicisgroupe.com

Contacts
Pierre Bénaich – Investor Relations: +33 1 44 43 65 00
Eve Magnant – Corporate Communications: +33 1 44 43 77 70

*

*
*
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Appendix
New Business in 3rd Quarter 2006

$1.2 billion net in new accounts
Main gains
Publicis: Whirlpool Brands (extension) (US) - Nestlé Waters / Calistoga (US) Heart & Stroke (Canada) - Ministry of Health (Canada)- Sharp Electronics
(Canada) - Premier Foods/ Oxo (UK) - BetandWin (Germany) - Deutsche Bahn
(extension) (Germany) - Kentucky Fried Chicken (Germany)
Leo Burnett: RIM (US) - Sara Lee (extension) (US) - Kraft (Europe, marketing
services) - Tesco Stores (interactive) (UK) - Metro (Sweden) - Generali Seguros
(Portugal) - Hong Leong Properties (Malaysia)- WingTai Asia (Hong Kong) Procter & Gamble/ Infasil (Italy) - Berloni (Italy) - Indesit (Italy) - Koya (Russia) Unisnack (Australia)- Fembi (Puerto Rico)
Saatchi & Saatchi: JC Penney (US) - Wal-Mart in-store marketing (US) - Suez
(US) - China Mobile (China)- ESPN Star Sports (China) - David Jones (Australia) Aussie Home Loans (Australia) - Bank Negara (Indonesia) - Sony Ericsson
(global) - South Africa Post Office (South Africa )
Fallon: Garmin (US) - Crowne Plaza Hotels & Resorts (US) - Citibank (extension
Europe and Asia) - Allen Edmonds (UK) - Volkswagen/Polo, Beetle, Touareg
(Japan) - Sony/ Bravia (Japan)
Kaplan Thaler: Liz Claiborne (US), Wyeth /Centrum-Caltrate (US)
Starcom MediaVest Group (media buying and consultancy):
Moosehead Breweries (Canada) - Prodimarques (France) - Philip Morris (Greece)
- ZPT (Poland) - ITI Neovision (Poland)
ZenithOptimedia (media buying and consultancy):
Nestlé/Uncle Toby’s (Australia) - Jetstar International (Australia) - Capital One
(UK) - Griesson De Beukelaer (Germany) - L’Oréal/ Beauty Care (New Zealand)
SAMS (specialized agencies and marketing services):
Publicis Healthcare Communications Group: projects for
Novartis (US) - Ortho Mc Neil Neurologics (US) - MPT (US) – King (US)
Public Relations and Corporate Communications:
projects for Manpower, Axa, Lloyds of London, GDF/Suez, French Ministry of
Ecology and Sustainable Development, Resico.
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Main losses
No significant losses in Q3.
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