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PUBLICIS GROUPE ACQUIRES ZWEIMALEINS
TO CREATE ‘SAATCHI & SAATCHI PRO’,
A NEW B2B AGENCY IN GERMANY

Publicis Groupe [Euronext Paris: FR0000130577] has announced the acquisition of Berlin-based
leading business-to-business (B2B) integrated marketing agency zweimaleins GmbH. The agency will be
integrated into Saatchi & Saatchi to create Saatchi & Saatchi Pro, a B2B-focused agency with more than
40 specialists serving Saatchi & Saatchi clients in Germany and greater Europe. With this acquisition the
agency also creates a new digital hub and strengthens its presence in Berlin significantly.

Founded in 1995 by Alexander Stendel, zweimaleins has been built into a leading B2B agency with a
focus on the digital and experiential sector and has been generating profitable growth every year for the
last 7 years. B2B has consistently been a significant and growing part of the German marketing sector.

zweimaleins’ clients include Deutsche Telekom, with whom they have partnered since 1997, along with
Commerzbank, T-Systems, BASF and Pepperl+Fuchs, and many others. The zweimaleins team will
integrate completely with Saatchi & Saatchi Berlin and partner the Saatchi & Saatchi client network
through their offices in Frankfurt and Dusseldorf. Alexander Stendel will lead Saatchi & Saatchi Pro as
Managing Director. He will also hold the position of Chief Technology Officer of Saatchi & Saatchi
Germany, heading the new Saatchi & Saatchi digital hub in Berlin. Alexander Stendel will report directly
to Christian Ratsch, CEO of Saatchi & Saatchi Germany.

Christian Ratsch explains: “I believe that we now have the potential to become the most successful
agency for communication services in the B2B sector in the next three years. Additionally, through the
digital competence of zweimaleins, Saatchi & Saatchi Germany should generate 60 percent of its
revenues with digital services by 2017. With the combined knowhow of zweimaleins and Saatchi &
Saatchi we can offer a unique service portfolio to all our clients and generate benefits.”

He continues : “Saatchi & Saatchi continues to go from strength to strength in Germany with an amazing
client portfolio including Toyota, P&G, Merck and CosmosDirekt. Today the majority of our revenue is
based on communications direct to consumers. While this has been successful we have not been
accessing the huge market in Germany for B2B communications as strongly as we could have. The
acquisition and integration of zweimaleins to create Saatchi & Saatchi Pro enables this. This launch will
unlock significant growth for us both in the form of new clients and to be able to serve the B2B needs of
our current Saatchi & Saatchi client base.”



Alexander Stendel said: “We are very proud to build and live our vision of B2B and digital
communications together with Saatchi & Saatchi. Our two agencies complement each other as a perfect
match. All of our clients can now benefit from an extensive end-to-end service support — from digital and
classical creative work and strategy over brand management to international rollouts of campaigns.”

Justin Billingsley, Chief Operating Officer for Saatchi & Saatchi EMEA added: “Saatchi & Saatchi Pro is
the first dedicated B2B agency in the network. This is not only big news for us in Berlin, and in Germany,
where there is massive potential, but working out also how we can expand this model to serve the B2B
needs of our clients in Europe and beyond. There’s B2B and B2C — but really it all comes down to P2P —
people connecting with people. This is what Saatchi & Saatchi have always excelled at and the addition
of these new capabilities and channels will only enhance this further.”

About Publicis Groupe

Publicis Groupe [Euronext Paris FRO000130577, CAC 40] is one of the world’s leading communications groups. The Groupe
offers a full range of services and skills: digital (DigitasLBi, Razorfish, Rosetta, VivaKi, Nurun), advertising (BBH, Leo Burnett,
Publicis Worldwide, Saatchi & Saatchi), public affairs, corporate communications and events (MSLGROUP), media strategy,
planning and buying (Starcom MediaVest Group and ZenithOptimedia), healthcare communications, with Publicis Healthcare
Communications Group (PHCG), and finally, brand asset production with Prodigious. Present in 108 countries, the Groupe
employs more than 63,000 professionals.

www.publicisgroupe.com | Twitter: @PublicisGroupe | Facebook: www.facebook.com/publicisgroupe | LinkedIn: Publicis Groupe
| http://www.youtube.com/user/PublicisGroupe |

About Saatchi & Saatchi

Part of the Publicis Groupe, the 3rd largest communications holding company worldwide, Saatchi & Saatchi’'s Network clients
include Diageo, Carlsberg, General Mills, HSBC, Lenovo, Mead Johnson, Mondelez International, Novartis, Procter & Gamble,
TMobile, Toyota and Visa Europe. With 130 offices and over 6000 employees, Saatchi & Saatchi is known for its outstanding
creative ideas that generate powerful emotional connections between consumers and products. This is a key element in
Lovemarks, Saatchi & Saatchi’'s unique methodology for elevating the status of brands by creating ‘loyalty beyond reason’ and
‘inspirational consumers’.

www.saatchi.com | Twitter : @Saatchi_Sisomo | Facebook : www.facebook.com/SaatchiSaatchi | LinkedIn: saatchi-&-saatchi
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